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Job description
Job Title
Senior Brand Manager

Responsible to
Director of International Schools

Responsible for
Marketing Manager

Background
In September 2012, Malvern College opened its first
overseas school, Malvern College Qingdao, in the eastern
Chinese province of Shandong. This was followed by a
second school in Chengdu, south-west China, in 2015.
Since then further schools have been opened in Hong Kong,
Cairo and Switzerland, and the Malvern College Family
of Schools now educates over 3,000 pupils overseas,
in addition to 1,000 pupils in the UK. Exciting plans are
currently being developed to continue to develop the
College’s international portfolio over the next decade.

MALVERN COLLEGE INTERNATIONAL

Much work has been done recently at group level, under
the leadership of the College’s Director of Marketing &
Admissions, to articulate a new brand strategy and vision
for the College and its family of schools, and the College,
through its subsidiary Malvern College International, now
wishes to recruit a Senior Brand Manager to interpret and
articulate the new brand framework for its overseas schools.
In addition to this strategic branding work, the role will
also involve supporting each of the College’s international
partners in developing and rolling out their own marketing
strategies, ensuring they are aligned with the overarching
brand strategy in place at group level.
The successful candidate will be expected to travel when
required to each of the College’s international schools and
to work at a senior level with proprietors and other staff
across the group.
The role will report to the Director of International Schools
on a day to day basis, with a dotted reporting line to the
College’s Director of Marketing & Admissions, who will
provide functional leadership and oversight of brand
and marketing strategy as they pertain to the Malvern
group as a whole.
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Main Duties, Activities and Responsibilities
»

Work closely with proprietors and senior marketing
executives from each international school to articulate
and interpret the group brand framework to ensure it is
relevant at a local and regional level in each case

»

Support the development of marketing strategies
and initiatives for each international school, ensuring
that marketing activity and key outputs (for example
website, prospectus, and video) are aligned with the
group brand framework

»

Develop content and communications that can be
re-applied across the Malvern College family of schools
and support the co-ordination across the group of
related marketing communications

»

Work with the digital team in the UK, and across
the group, to maximise brand awareness across
the international group

»

Support the development and profile-raising of
strategic group initiatives such as the Malvern
Pathways Professional Development Framework,
the Group HR Service and the MCI Academy.

»

»

Support new business partners in the development
of their initial marketing strategy and in the roll-out
of marketing activity in both the pre-operational and
live stages of new projects
Work with the UK Director of Marketing and
Admissions, to explore the development of Malvern
College International (MCI) as a B2B brand in its own
right, ensuring an appropriate position in the group
hierarchy alongside Malvern College and individual
international schools

MALVERN COLLEGE INTERNATIONAL

»

Work with the Director of Education and UK Director
of Marketing & Admissions to develop a Marketing
& Admissions training programme which can be
delivered to M&A staff across the group as part of
Malvern Pathways

»

Work with the UK Director of Marketing and Admissions
and other relevant colleagues to create a comprehensive
Partner Handbook which aids successful on-boarding
for new partners joining the Malvern College Family
of Schools and which supports the operational
development of new projects

Additional
»

Liaise closely and regularly with the College’s
marketing team, through the UK Director of
Marketing & Admissions, to ensure a deep
understanding of the College’s ethos and values

»

Visit each international school on a regular basis to
ensure strategic alignment on brand and positioning

»

Liaise continuously with relevant MCI school staff
to ensure marketing activity and outputs meet with
MCI and College requirements

»

Contribute to formal Quality Audit visits (usually
taking place annually)

»

Report, when required, to the MCIL Board of
Directors and other governance forums within
the family of schools
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Key relationships

The Malvern Qualities

The post-holder’s key relationships will be
as follows:

All staff are expected to model and promote our
Malvern Qualities which are:

UK

»

Resilience

»

Self – Awareness

»

Open-mindedness

»

Kindness

»

Collaboration

»

Risk-Taking

»

Curiosity

»

Ambition

»

Independence

»

Integrity

»

Humility

»

Director of International Schools (line manager)

»

Director of Marketing & Admissions (dotted line
report and functional leadership)

»

MCI Marketing Manager (direct report)

»

MCI Director of Education

»

Chief Operating Officer

International
»

School and regional Marketing Managers/
Directors

»

Proprietors

»

Headteachers

MALVERN COLLEGE INTERNATIONAL
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Person Specification
Quality/skill

Essential
Senior B2B marketing experience within a relevant
internationally-oriented business

Experience working in the UK
independent schools sector

Practical and relevant consumer marketing experience

Experience working in a serviceoriented sector such as a schools
group, hotel chain or luxury brand

Experience in a client-facing role involving multiple
stakeholders in a large and complex organisation
Experience

Desirable

A clear understanding of, and sympathy with, UK Boarding
School values and ethos
Practical marketing experience including brand positioning,
online marketing, collateral development (e.g. websites,
brochures and video), copy-writing and content
development

Qualifications

A good general education ideally to degree level
or equivalent

A relevant marketing qualification

¢

MALVERN COLLEGE INTERNATIONAL
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Person Specification continued...
Quality/skill

Essential
The ability to operate at a strategic level with relative
autonomy
Excellent oral and written communication skills

Desirable
Proficiency in a foreign
language, ideally Mandarin
Chinese, Arabic or French

Solid understanding of digital marketing
The ability to represent Malvern College International
at a senior level, and engender respect and confidence
from proprietors and other senior leaders
A good level of cultural understanding and sensitivity
in an international context
Strong commercial acumen and contractual awareness

Skills and
Abilities

Growth mindset and ability to build relationships
internally and externally
Ability to form positive relationships with diverse range
of people
Ability to influence and promote change at a senior level
Excellent theoretical and practical understanding of
branding and marketing
Firm knowledge of all Microsoft 365 applications and
understanding of digital tools required in today’s
business environment
Ability to negotiate competing priorities and perspectives
within a complex multi-faceted organisation
Able to work well under pressure
Self-starter with the ability to plan and schedule
own workload

General

Flexible and able to work unsociable hours including
weekends, evenings and Bank Holidays if required
National and international travel will be required on
a regular basis

The above list is not exclusive or exhaustive and the post-holder may be required to undertake other duties within their
capability. All staff are required to be co-operative and flexible.

MALVERN COLLEGE INTERNATIONAL
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Hours of work
This is a full-time position and the postholder will be
expected to work the hours necessary to fulfil the
requirements of the role.

Benefits
»

Excellent opportunities for Continuous Professional
Development

»

Fee concessions for Malvern College and
The Downs Malvern

»

Contributory pension scheme with Scottish Widows
(successful candidate will be auto enrolled after
successfully completing 3 months service)

»

5 weeks holiday plus public holidays.

»

Subsidised membership of the Malvern College
Sports Complex and facilities for staff and their
immediate family

»

Death in Service Insurance cover and
Personal Accident Insurance cover

»

Free on-site parking

»

Cycle to Work Scheme

MALVERN COLLEGE INTERNATIONAL

General Requirements
In accordance with the provisions of the Health and Safety
at Work Act 1974 (as amended) and the Management of
Health and Safety at Work Regulations 1999 (as amended)
you must take reasonable care not to endanger yourself or
other persons whilst at work. You must co-operate with
the College to enable it to comply with its legal duties for
Health and Safety.
Malvern College and its subsidiary organisations are
committed to safeguarding and promoting the welfare
of its pupils and expects all employees to share this
commitment. Employees must, at all times, have regard
to the need to safeguard and promote the welfare of
children in line with the provisions of the Children Act
2004 (as amended) and Keeping Children Safe in
Education (as amended) and be fully aware of, and
understand, the duties and responsibilities that apply to
their role in relation to these requirements. All employees
must attend appropriate training in accordance with
College and local Safeguarding Board stipulations.
It should be noted that the above list of duties and
responsibilities is not necessarily a complete statement of
the duties of the post. It is intended to give an overall view
of the position and should be taken as guidance only.
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Applications
Further information about working for Malvern College
and our application form can be found on our website:
www.malverncollege.org.uk/Job-Vacancies
Applications should be submitted no later than
Friday 22 October 2021.
Virtual longlist interviews are currently scheduled w/c
1 November 2021 and final interviews will be held in
person at Malvern College w/c 15 November 2021.
Please note that the arrangement for the final interviews
may be subject to change in the light of the prevailing
public health restrictions.
If applicants have a query regarding the application process,
please contact the Human Resources team either via email
humanresources@malverncollege.org.uk or by phone
01684 581647.

You will be required to provide proof of your identity,
right to work in the UK and qualifications during the
selection process.

Malvern College exists to provide a quality all round
education for pupils aged 13 – 18 and is committed to
safeguarding and promoting the welfare of children and
young people. Candidates must be prepared to undergo
child protection screening and an Enhanced DBS check.
We will seek references on short-listed candidates that
will include questions about past disciplinary actions or
allegations in relation to behaviour with children and may
approach previous employers for information to verify
particular experience or qualifications before interview.

September 2021

MALVERN COLLEGE INTERNATIONAL

8

